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About
Gogentic

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diom honummy nibh
eismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nhostrud exerci tation ullamcouscipit lobortis nisl utaliquip ex ea
ommdo consequat. Duis autem veleum iriure sitomet, consectetuer adipi

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat vtpat.
Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut Lorem ipsum dolor sit amet, consectetuer aiscing

elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat vtpat.
Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut Lorem ipsum dolor sit amet, consectetuer aiscing
elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enimmrem ipsum dolor sitamet, Lorem

ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt.



Brand Story

Quis autem vel eum iure reprehenderit quiinea voluptate velit essquam nihiqui
eum fugiat quovoluptas nulla pariatuemo enimpsam voluptatemptas sit

Innovative > e

e Trustworthy Collaboration
< Sustainability >




Primary
Color
palette

Quantum Indigo
Hex badbaa

RGB 90/53/170
CMYK  47/69/0/73

Off White

Hex 0031f
RGB 62/100/86
CMYK  22/0/100/0

Black

Hex 0031ff

RGB 62/100/86
CMYK  22/0/100/0
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Visual
Elements

CTO AL A
1 /TS
3000000...!...@“\“\\
e

N
4*“\“\\\\\»%////".!

/ﬂ/
i
N\
T
fi et

-lll“”ﬂl-ll..“-.l”’///f
SN RN

\\\\\\

howsZ A

Qe

......

?z
]
7

i i.nl//lllannln-nnm%mmﬂmkl

g N

NI
iiASSESEE
..#33.00:0:#-"._}

W --»%',Q« iy vl
WSS 577
%&M@V‘%Q

N
S




Brand
Primary

typography

Titillium
Bold

Aa

Weights AABBCCDDEEFFGGHHIJJKKLL
Regular mm nn oo pp qq rr ss tt uu vv

Bold 0123456789~!@#%% &*()<>?




Brand
Primary

typography

Montserrat Aa

Weights

Regular AA BB CC DD EE FF GG HH 1 JJ KK LL
Medium MM NN 00 PP gqg rr ss tt uu v

Semibold 0123456789~ @H$WA&*()<>7?
Bold



Primary
LOogo
System

Gegentic.al



LOgo
On
Background




LOgo
Sketch
System




Alternative

LOgOS
‘¢i§~ ZOSN
WVAVAV, JOOSN
gogentic gogentic

Gogentic




Brand
Primary

typography

S

ace
Gll?otesk Aa

Weights

AA BB CC DD EE FF GG HH Il JJ KK LL

Light
ngmar Mmm NN 00 PP gQg rr ss tt uu vv
Medium 0123456789~1@#$% " &*()<>7?

Bold



GogenticAle

Quis autem veleum iure reprehenderit
quovoluptas nulla Lorem ipsum

(- 8K

)

3K QO 9K

Gegentic.ai

GogenticAl e

@mubixs

Quis autem veleum iure reprehend quovol
uptas nulla Lorem ipsuorem ipsorem

GogenticAl @

Quis autem veleum iure reprehenderit
quovoluptas nulla Lorem ipsum

(-) 5K

)

8K QO 7K



Design

¢+ 4 THE MINDS OF TOMORROW, » ¥



Bottle
Design




Gegentic.ai

THE MINDS OF TOMORROW.




T-Shirt
Design

THE MINDS OF TOMORROW\V.




LaunchPad

by Gogentic.ai Labs




